
Instant Insights: How To Track AI Searches

AI-enabled search engines like ChatGPT Search, Perplexity, and others are sending more traffic to
websites as consumers begin to use AI search tools. To track these visits, here’s a straightforward
recipe.

First, you’ll need Google Analytics 4. Go into Explore and start a new exploration.

Create Segments

Then select the + next to Segments to create a new segment.

Create 3 segments, one for Perplexity, one for ChatGPT, and one for Gemini. Create more segments
as needed, as search engines change.

Be sure they are session scoped.

Want to learn Generative AI for Marketers? Take our self-paced course: https://www.trustinsights.ai/aicourse
Got questions about how to integrate AI into your work? Ask us! Visit www.TrustInsights.ai/aiservices for more help.
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Perplexity:

ChatGPT:
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Google Gemini:
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Add Segments to Table

Drag all the new segments to the segment comparisons.
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Add Dimensions and Metrics

Then add in Landing Page + Query String as your dimension, so you can see what pages they landed
on (you cannot get the search query, nor would it be helpful), and add Sessions as your metric.

Your final report should look like this:

From here you canmanipulate the data any way you like.
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